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GMG – Who we are

Proofing and color management solutions
More than 35 years of GMG – founded 1984

More than 12.000 installations
GMG systems are certified in any printing standard

Strong relationship to our clients
Continous expansion & development
More than 150 employees worldwide

Academy Workshop Center



Importance of brand colors



A lot of materials and applications



How to communicate and visualize color?

Ink Draw Down

Calibrated Monitor

Draw Down

Customer: GMG
Ink number: 514252

Real test print

Proof



Digital Color Communication



The evolution of color management

ISO coated v2

ISO newspaper

1990 2000 2010 Today



Specific challenges in packaging?

- Variation of spot color usage
- No industry standards for packaging -> House standards 
- Customer expectation higher than in commercial
- Some colors can not be reproduced on some materials 

(e.g. Light red on brown board)



Challenges for productivity  

- Long correction cycles in PrePress
- Effort in communicating colors 
- Print approvals with high effort 



Some key points – Statements



Spot colors can be proofed!

• “Spot colors are not reliable on a proof” was yesterday! 
• Todays tools consider spot colors and overprints 
• Innovative tools also predict the results without measuring all combinations

Proof



House standards  

- Know your print results and tolerances
- Use innovative tools to 

- Collect information (measurements) 
- Characterize your presses
- Create profiles

- Evaluate Color before being on press
- Have a efficient file preparation 

https://www.google.de/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjNpN_hyrzXAhWIqKQKHaW5Cr8QjRwIBw&url=https://www.dfta.de/wissen/druckverfahren/flexodruck/&psig=AOvVaw2ldpDUConMj5jJ7EkxNtTi&ust=1510697968855197


Communicate your color upfront

• Long approval time are generate high costs 

• Communicate the result and tolerances upfront 

• Define a clear reference



Digital Color Communication - Ink kitchen



Ink kitchen - How is this done today?

Brand Press

Ink kitchen

Draw Down

Customer: GMG
Ink number: 514252

Draw Down
Draw Down

Customer: GMG
Ink number: 514252

CxF
ColorExchange

Format



Ink kitchen - How is this done today?

Draw Down

Customer: GMG
Ink number: 514252

Recipe creation Recipe Draw Dawn Recipe Check Color Card Print Manual Color Card production Shipping

Schoko



Challenges with manual ink draw downs

- Not very accurate when multiple samples needed
- A lot of effort and time needed
- Reprints are hard to realize
- Very limited possibilities (Tolerances, densities, etc.)
- Not digital!



How digital color cards works?

CxF
ColorExchange Format



Conclusion: Color Communication today

(Digital) Reference
(CxF; ColorExchange Format)

Ink kitchen

PressCustomer Centralized 
Color Database

Proofing

Conversion



- Create house standards for packaging production
- Use digital spectral color references (.cxf)
- Visualization of the digital reference:

- Proofs
- Color Cards

Proof

Conclusion



Further infos

- Hall 6; Booth A22
- Pulse Roll Label; Hall 3; Booth C64
- Epson Europe; Hall 9; Booth A50
- www.gmgcolor.com
- Or join one of our webinars 

@



@

Wherever a color goes
it stays that color
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